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USING THE BRAND BOOK
WHAT IT IS
This short document is an introduction to using the Brand Book (Cork Building our
Brand) that has been produced for the Cork Region. The Brand Book is the
culmination of 18 months’ work to capture the essence and competitive position of
the Cork Region. This is the detailed homework that has been undertaken to support
the long term branding and messaging of the Cork Region, which will, in turn, encourage
economic development.
This is not about logos, colours and fonts. That will come later. First we have to
understand the strategy of our brand story.

WHY IT IS IMPORTANT
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A driving idea of what we want Cork to be known for has been established. This will
help all in the Cork Region to speak with greater consistency, coherence and strength help us all “sing from the same hymn sheet”. This is important as the world is increasingly
competitive and we want to elevate the Cork Region domestically and internationally to
show how Cork is a great place to live, visit and invest. The objective in supporting the
economic development of the Cork Region is to deliver business growth, jobs and wealth
for Cork and for Ireland.
To achieve this we want the Cork Region to attract and retain:

•

Inward investors - foreign direct investment (FDI) and Irish

•

Entrepreneurs plus small and medium sized businesses

•

Talented people

•

Students

•

Business and leisure visitors

WHAT THE BRAND BOOK CONTAINS
•

Background on this strategic initiative, why it is important and an outline of
what work has been undertaken.

•

The driving idea or promise of the Cork Region - the brand proposition.
This then outlines the brand values, personality, benefits and attributes of
the Cork Region. There is a summary of key messages to be used in
promoting the region.

•

The four pillars of the Cork Brand – Economic, Quality Of Life, Education
and Visitor are then explained in terms of their value propositions,
key messages, proof points and target audiences.

USING THE BRAND BOOK – HOW YOU CAN PLAY YOUR PART

•

All those involved in promoting the Cork Region should read Cork Building our
Brand (the brand book) in full – please!

•

Be on song with the brand book and sing the praises of Cork

•

Promote the Cork Region in your networks and with your contacts

•

Think about your offer experience and develop new approaches that help to
strengthen Cork

•

Provide testimony of your success in Cork to help in selling the Cork Region

•

Use print, broadcast, online and social media to get the Cork Region’s story out to
the world

•

We would be grateful if the reader, when considering their own situations,
provides their feedback on the “on brand” messages that they use and how they
are received

SOME SITUATIONS TO THINK ABOUT
We have set out some situations for you to think about when reading the Brand Book.
These are situations which people who are charged with promoting their own business
or organisation might find themselves in. Having read the brand book how might you use
it to help you respond to the different scenarios or indeed others? We’ve provided some
“on brand” suggestions for you.
Consider as individuals, perhaps also consider as a company or organisation exercise,
how would you respond?

SITUATION 1:
YOU ARE ASKED BY YOUR CALIFORNIA HQ TECHNOLOGY COMPANY TO TRAVEL
TO THE WEST COAST OF THE US AND PRESENT TO THE EXECUTIVE BOARD ON
THE BUSINESS BENEFITS OF LOCATING IN CORK.

•

Large pool of young talent (Irish and foreign) second largest in Ireland;

•

Many other multi-national companies generating a real critical mass;

•

Excellent education and R&D, 35,000 plus students;

•

Great value for money location;

•

Superb quality of life;

•

Ease of doing business;

•

Ease of access and connectivity locally, regionally and in Europe;

•

A manageable size means an easy place to use and to get to know;

•

National factors such as low corporation tax;

•

EU market access, stability
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The Brand Book should be considered as the framework which all those involved in
promoting the Cork Region can delve into and use elements as appropriate.

SITUATION 2:
YOU HAVE BEEN ASKED BY JIMMY DEENIHAN, MINISTER FOR THE DIASPORA,
TO PREPARE A PRESENTATION FOR HIM TO GIVE ON AN UPCOMING GLOBAL
TOUR AIMED AT ATTRACTING IRISH PEOPLE TO RETURN TO CORK AND IRELAND.
QUESTION: WHAT WOULD BE THE KEY MESSAGES?

•

Quality of life is superb – well balanced;

•

Large critical mass of jobs in global growth sectors;

•

Achieve professional and personal goals in Cork;

•

Offer you might expect from a much larger city;

•

Easy access to Dublin and rest of Ireland;

•

Great connections to UK and continental European hub airports in London,
Paris and Amsterdam;

•

A vibrant and growing cosmopolitan experience.
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SITUATION 3:
YOU ARE PREPARING COPY FOR CIT/UCC’S NEW BROCHURE; YOU WANT TO
GET ACROSS THE LEARNING AND CAREER OPPORTUNITIES IN CORK.
QUESTION: WHAT WOULD BE THE KEY MESSAGES?

•

A real student city of scale 35,000 students;

•

Significant R&D;

•

A playground of recreation and leisure opportunities;

•

Major global companies;

•

Career opportunities moving from company to company in the same or different
sectors;

•

Collaboration between business and education; a safe city region.

CORK – THE RIGHT MIX FOR YOUR SUCCESS
This is the driving idea for the Cork Region and its competitive position – it is not a
strapline. This is the brand proposition that captures the experience, offer and
reputation we want the rest of Ireland and the world to know about.
Each person will have their own story to tell. The brand book provides you with a
framework to tell a strong, clear and coherent Cork story capturing the essence and
the uniqueness of the region.
If there are other stories or testimonials that from your experience add to the strength
and richness of the Cork story please send them to info@corkbrand.ie
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